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https://eeachdropcounts.eeagrants.org/


Campaign videos

https://www.youtube.com/watch?v=n_4RpOPhtMs&t=4s


Campaign 

results 



FACEBOOK – IMPRESSIONS & ENGAGEMENTS



A FEW 

#STEPS…



GOAL



WHO



WHERE



Social media



Website



GET (very)
CREATIVE



There are many ways to make it simple

13/10/2020



CONTENT 
& messages 



#EEAchdropcounts – Top content on FACEBOOK

Impressions: 38 771
Engagements: 1 110

Impressions: 17 346
Engagements: 1 073

Impressions: 83 564
Engagements: 941



#EEAchdropcounts – Top content on TWITTER

Impressions: 123 696
Engagements: 850

Impressions: 127 710
Engagements: 1 253

Impressions: 45 184
Engagements: 850



#EEAchdropcounts – Top content on INSTAGRAM

Engagements: 2 377 Engagements: 2 160 Engagements: 1 823



#EEAchdropcounts – Top content on LINKEDIN

Impressions: 845
Engagements: 74

Impressions: 1 675
Engagements: 54

Impressions: 672
Engagements: 36



INFLUENCERS









Find your social media Ambassadors!  



ASSETS





GET IT DONE



PROMOTE



REPURPOSE



MEASURE
[everything]



Tools to measure
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Tools to measure
Facebook Insights, Twitter Analytics, LinkedIn Analytics, Instagram Insights
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Thank you!
www.eeagrants.org

Facebook, Twitter, LinkedIn, Instagram

YouTube: EEANorwayGrants

Mail: info-fmo@efta.int


